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PRESS REVIEW
Ethiopia's economy to grow 10.5 percent
in 2015/16 said the World Bank - Ethiopia's
economy is expected to grow by 9.5% this
fiscal year ending June before accelerating to
10.5% in 2015/16, adding inflation will remain
in single digits during this period. [Source:
Reuters]
Ethiopia has signed a deal with Sudan to
import oil via Port Sudan - Ethiopia
imported a total of 42,502 b/d of oil in 2010,
according to figures provided by the African
Development Bank in 2014. [Source: Platts]
Ethiopia progresses on Wind Power with
another wind farm project – The Adama II,
which has an installed generating capacity of
153 MW, has been inaugurated in Adama,
Central Ethiopia. The project is an extension of
the Adama I Wind Farm capable of generating
51 MW of electricity through 102 turbines.
[Source: ethiopiaprobserver]
Key section of Ethiopia railway project
nears completion - The Sebeta/Addis AbabaAdama-Mieso railway, a section of Ethiopia's
railway project linking Addis Ababa to Djibouti
is nearing completion. The project covers a
total length of 329 km and has been
contracted by the China Railway Group (CREC)
with a total cost of US$2 billion. [Source: Want
China Times]
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Awash Melkasa to commence production
of hydrogen peroxide in June 2015 with an
investment of ETB 234 million - The new
factory is going to produce 4,500 tons/year of
hydrogen peroxide, a major input in the textile
industry. On average, the demand for
hydrogen peroxide in Ethiopia amounts to 900
tons/year of which in 2014, 678 tons have
been imported. [Source: Addis Fortune]

Clean energy sources can satisfy
Djibouti's power needs – A report by the
International Renewable Energy Agency
(IRENA) titled Djibouti Renewable Readiness
Assessment stated that the target of sourcing
100% of its energy needs from renewables by
2020 could be achieved by shifting focus to
geothermal, wind and solar, in addition to
strengthening the existing interconnection
with the Ethiopian power grid that currently
delivers 65% of the East African nation’s
electricity needs. [Source: African Review]

Ethiopia is targeting US$10 billion
investment in industrial parks over the next
decade to boost exports and become
Africa’s top manufacturer – The industrial
zones will house textile, leather, agroprocessing and other labor-intensive factories.
[Source: Bloomberg]

Addis Ababa to host international financing
conference – Ethiopia’s capital is to host the
third international conference on financing
development in July, according to Ethiopian
News Agency [Source: 2Merkato].

Ethiopia targets to earn US$6 billion from
tourism sector – Ministry of Culture and
Tourism said that Ethiopia has targeted to
earn US$6 billion revenue from the tourism
sector in its second Growth and
Transformation Plan. The contribution of the
tourism sector to the country's GTP so far is
about 1.2%, and is now planned to raise its
contribution to 5%. [Source: AllAfrica.com]

Castel Winery is enlarging its vineyard to
boost production and meet market
demand - The Winery has 162 hectares of
grape farmland and produces 1.1 ml bottles a
year both for the local and export market
(15%). After expansion, it will produce 1.8 ml
bottles yearly. [Source: Capital]

Tigray regional state licensed over 800
projects with a capital of ETB 10.5 billion –
829 projects already registered operating in
agriculture, social services, culture and
tourism sectors in the past nine months.
These projects are expected to create 20
thousand permanent and 30 thousand
contract jobs. [Source: 2Merkato]

* SPACE FOR SPECIAL OFFERS
RESERVED TO EUBFE
MEMBERS *

Ethiopia to export transformers soon –
Ethiopian Power Engineering Industry (EPEI)
that operates under Metals and Engineering
Corporation (METEC) unveiled its plan to
export Ethiopian made transformers to
neighboring countries within short period of
time. EPEI launched transformer production
line at Oromia Regional State’s Burayu Town
with Birr 350 million investments. The line was
completed within 20 months and is expected
to create 1,200 job opportunities. [Source:
Ethiopian Herald]

IF YOU WISH TO PROPOSE A
SPECIAL OFFER
AND/DISCOUNT RESERVED TO
EUBFE MEMBERS ONLY,
PLEASE CONTACT US AT:
CONTACT@EUBFE.EU
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THE ECONOMIC LANDSCAPE
CURRENCY DEVALUATION: PROS AND CONS
by Yves Van Frausum, Doctor in Economics
BIRR against the Euro compared to 2014.
Unrealistic, considering Ethiopia’s CA deficit –
even when corrected for FDI inflows – while
the Euro zone CA may top €200 billion surplus
in 2015. Finally, the forex reserves exceeded
3-month worth of imports in 2002-03;
reserves are currently about 2 months only.
Foreign currency shortage is a recurrent
problem in Ethiopia explaining the existence
of a parallel market and rationing of foreign
exchange. Of course, the issue of devaluation
is sensitive because devaluation produces
winners and losers. But, what devaluation
seeks to achieve is a change in the relative
price of exportable goods (vis-à-vis nontradables) resulting hopefully in a boost of
export performance, and, a disincentive to
imports (thus a strategy of efficient import
substitution).

The euro was worth 6.94 birr in October
2000, and then peaked in April 2014 at 27
birr before falling to 21.93 in March 2015.
During the fifteen-year period economic
fundamentals were as follows:
EUROZONE
positive or slightly negative in 12 out of
15 years; surplus of €211.8 billion in
2014 (€48 billion surplus in Q1-2015)
Inflation 1.9% (*) (0% in April 2015)
ETHIOPIA
Trade Balance of goods & -17.4% (*)
services (% of GDP)
Current Account
-5.8% (*)
(% of GDP)
Foreign Direct Investment 2.4% (*)
(% of GDP)
Inflation
11.8% (*)
(Current trend: 7-9%)
Stock External Debt
546.3% (2000),
(% of Exports of Goods,
607.4% (2002),
Services, Primary income) 82% (2008),
211.4% (2013)
Current
Account

EXCHANGE RATE REGIMES
The choice of an exchange rate regime is
important
for
competitiveness,
macroeconomic
stability
and
growth.
Exchange Rate regimes are classified as fixed
exchange rate, fully floating marketdetermined exchange rate or intermediate
regimes. Ethiopian authorities describe their
Exchange Rate regime as a managed float (=
intermediate regime) with no predetermined
path for the exchange rate.

(*): annual average

Early 2000, Ethiopia’s external debt was
unsustainable. Debt forgiveness/rescheduling
in 2000-2008 and 2010 – plus substantial
external aid – have brought indebtedness to a
manageable level. In 2014, the debt to GDP
ratio was a healthy 22.6% (est.), but is now
increasing due to public sector investment
expenditure. External debt as a percentage of
exports and primary income looks less healthy
as export performance remains unsatisfactory.

Before an auction system was established in
1992/93, the BIRR was pegged to the USD at
2.07 BIRR. An inter-bank foreign exchange
market was created in October 2001 with the
National Bank of Ethiopia intervening.

If the inflation differential between Ethiopia
and Euro zone turns out 8.5% in 2015, then
the exchange rate recorded in Q1-2015 means
a 25% real exchange rate appreciation of the
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Historically, depreciation pressures on the
BIRR have prevailed. While the USD-BIRR rate
stands around 20.5 in May 2015, the IMF (Oct.
2014) estimated the Real Effective Exchange
Rate overvaluation in the range of 10-13%.
The “authorities acknowledge that a
competitive exchange rate is important but
consider too rapid adjustment to be
counterproductive due to feedback effects on
inflation”.

aggregates, GDP growth rate, the real
equilibrium exchange rate and the foreign
exchange reserve.
The NBE is the biggest generator of foreign
currency and enables it to intervene as the
major market player, assuring exchange rate
stability to some degree.
The dilemma of any policy decision maker is to
achieve x targets with y instruments. If the
number of targets exceeds the number of
instruments available, then meeting the
targets would be a matter of pure
coincidence. Even if the number of Central
Bank’s policy instruments exceeds the number
of targets, it is not certain that the CB will be
able to meet trend targets as it has limited or
no influence on productivity growth,
investments and external demand. Therefore,
it may miss one or several targets. The
question is which ones shall be sacrificed?

Under Ethiopia’s regime:
 Ethiopians and Residents of Ethiopia
surrender, through a forex bureau, all
foreign currencies in their possession
against payment in BIRR.
 Exporters are allowed to maintain a
retention account to hold a specified
amount of their export earnings for a
defined period, with the remainder being
surrendered by local banks to NBE. The
percentage of authorized retention has
fluctuated over time (and is determined by
Directive; the rate was 10% (Directive
11/1998).
 The NBE determines terms and conditions
for transfer of foreign exchange and the
exports or imports of goods (import
permits).

IMPACT OF DEVALUATION
Economists
focusing
on
economic
fundamentals as drivers of exchange rate
movements look at:
 Price inflation differentials;
 Current Account: surpluses (deficits) cause
currency appreciation (depreciation). The
long-run equilibrium exchange rate comes
with a sustained balanced Current Account.
 Differentials in domestic/foreign money
demand and nominal interest rate,
between countries;
 Stock of foreign debt relative to GNP (or to
Exports). A high ratio is considered a risk.
Potential investors require a risk premium
above the normal nominal interest rates in
order to make up for the expected future
depreciation necessary to rebalance the
Current Account deficit.

MONETARY POLICY
The NBE aims to maintain sufficient
international reserves to cover (a) payments
for immediate and short term imports of
commodities and services into Ethiopia, (b)
foreign debt payment commitments. When
reserves decline, the Governor considers
remedial measures and may suspend issuance
of foreign exchange permits.
The bank carries out monetary management
with a mix of policy instruments: sale/
purchase of securities issued by Government,
a central bank credit facility to cover
commercial banks’ short-term need, reserve
requirements, setting floor deposit interest
rate, use of credit control and moral suasion.

Pressure for devaluation comes from a
deterioration of domestic competitiveness
due to domestic inflation being higher than
inflation in competitor countries, from the
existence of unsustainable Current Account
deficits and increase in foreign debt (affecting
the creditworthiness), or other reasons (e.g.
the structure of foreign debt).

The Monetary Policy Committee of the NBE
reviews quarterly the economic developments
and proposes a monetary policy stance to the
Board of Directors in line with targets for
inflation, growth rates of monetary
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Speculative attacks do occur resulting in ER
movements not in line with fundamentals.

true that domestic price increase erodes the
initial
positive
impact
on
price
competitiveness, but this is a process takes up
to ten years in most cases.

From the observation of two experiences with
devaluation (Franc CFA in 1994 and 1997
Asian financial crises) we have learnt that:

The difficulty of CFA economies to maintain
high economic growth under conditions of
sustainability, following currency devaluation,
is linked to a structural issue. For an economy
to be able to increase export supply and to
substitute for imports, its industry must be
sufficiently diversified.
One expects the
supply response to be stronger the larger the
manufacturing base of the economy. This was
the case in Asia. Ethiopia’s economy is
notoriously undiversified.

 After devaluation, the Balance of Trade
significantly improved in 8 countries out of
14. It worked for the Asian economies.
 Export
volumes
improved,
after
devaluation, in 7 out of 9 CFA countries. By
contrast, export performance deteriorated
in all Asian economies, although the
performance was still solid.
 Growth in Import volumes actually
increased in the 10 years following
devaluation in 7 out of 9 CFA countries 9
studied. In all Asian countries imports
growth fell, as a result of lower domestic
demand,
explaining
why
currency
devaluation in the Asian economies
improved the Balance of Trade.
 GDP growth visibly improved in all but one
of the CFA countries, constituting a
turnaround
from
negative
growth
experienced before devaluation.
By
contrast, GDP growth in Indonesia, Korea,
Thailand and Malaysia fell significantly
from previous solid growth, though
resuming in year-2.
 The Investment rate (as % of GDP)
improved in all but one of CFA countries
studied. Thus, devaluation is compatible
with resource mobilization and GDP
growth. By contrast, the investment rate
fell in all five Asian economies studied,
coming down from very high –
unsustainable – rates in Korea, Thailand
and Malaysia.

In conclusion, currency realignment can work.
If the objective behind a devaluation strategy
is to restore price competitiveness, then the
devaluation basically BUYS YOU TIME to
develop intrinsic competitiveness in your
tradables sectors. Competitiveness requires
business upgrading to boost productivity,
product/services innovation and market
diversification. These are processes which
cannot be changed overnight.
HIGHLIGHTS
o The Balance of Trade improved
sustainably in all Asian economies (under
study), and that the same did NOT
generally hold for the CFA countries;
o Exports growth improved significantly in
(most) of the CFA countries while
remaining strong in the Asian economies
(although falling compared to the period
before the devaluation);
o GDP growth recovered in most CFA
countries
whereas
Asian
growth
remained strong after the dip (including
reduced investment rate) triggered by the
devaluation;

Post-devaluation inflation is often used as an
argument AGAINST. In Indonesia and Thailand,
devaluation triggered double-digit inflation for
2 years. However, fears for sustained inflation
were exaggerated; the dynamics of the price
spiral is not known beforehand but depends
on country-specific circumstances. It is also

o Achievement of the intended objectives of
currency devaluation is positively
correlated
with
the
degree
of
diversification of the economy, in
particular export diversification.
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THE LEGAL REVIEW
Trade/Firm Name Registration Made Easy
By Mesfin Tafesse & Associates Law Office
THE BACKGROUND

their companies. This had compelled
businesses to come up with several names
and pay multiple visits to Ministry of Trade
and sub-city level trade bureaus.

The Commercial Registration and Business
Licensing Proclamation No. 686/2010 (as
amended) (hereinafter the CRBLP) was
enacted with the objectives of facilitating
trade and investment practices in Ethiopia. It
has been in force for the last five years and
despite its declared objectives, it was
constantly criticized by the business
community for its vague and restrictive
provisions. One such restriction is related to
stringent compliance requirements on trade
name registration where authorities routinely
rejected trade name proposals citing various
legal prohibitions. Cognizant of this fact, the
Ministry of Trade recently issued a new
directive on February 24, 2015 to address the
challenges of registering trade names.

THE NEW DIRECTIVE: KEY CLARIFICATIONS
 By way of clarifying key concepts, which
have been a source of much confusion, the
Directive has differentiated trade name
from company or firm name. It states that
a firm name that has been proposed can
only be rejected if it is identical and
misleadingly similar to an already existing
name. Contrary to the existing practice, the
directive has clarified that a proposed
trade name’s similarity to an existing name
will not automatically disqualify it unless it
is also misleading to the public.
 Further, the Directive has addressed the
term “descriptive” clearly stating that
descriptive names shall only be rejected for
being similar and confusingly misleading to
the public.

EXISTING PRACTICE
While aiming to facilitate business registration
and licensing processes in Ethiopia, the CRBLP
is an overly prescriptive legal document with
vague provisions as to what type of trade
names business are permitted to use. Article
24 (3) of the Proclamation specifies list of
requirements, which the registering office
should use in the process of ascertaining the
names submitted for registration. The
provision prohibits the use of “descriptive
trade names”, names of countries, of known
personalities, landmarks etc. as potential
trade names of companies. In reality, this
meant that authorities and bureaucrats with
wide discretion of determining what qualified
as “descriptive trade name” rejected
applications by businesses seeking to register

Mesfin Tafesse & Associates (MTA) is
one of the leading law offices in the
Country providing high quality legal
advisory services to foreign investors
in the areas of commercial/investment
law, M&A, banking and finance,
taxation,
mining
and
energy,
publishing, manufacturing industry,
construction, intellectual property,
civil society law and environment.
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 When a name of a person is used as a
company name, it was prohibited for
another person with identical name to use
her/his name. To address this issue and
broaden the options, the Directive has
permitted the use of similar names as long
as the business sectors are different. For
instance, while “Bethel Café” may be an
already existing name, another person may
apply for “Bethel Pharmacy”. In this case
the directive allows the use of the same
name for different business ventures.

CRBLP, the directive has allowed for firms
to use country names if nationals of that
country are shareholders. Again in this
case, it will only be approved if it is not
confusing to the public.
 Similarly the use of names of renowned
personalities needs authorization from
such individuals. The provision does not
cover cases of renowned persons who are
not alive. Names, which are well known in
other countries, or having international
acceptance will only be registered if an
authorization to use the names has been
secured from the owner.

 The directive also gives some illustrations
of names which describe gender and
names
with
identical
meanings.
Accordingly, gender specific names such as
“Abebe and Abebech” and names with
identical
meanings
like
“Reliable
Consultancy and its Amharic equivalent
“Astemamagn Consultancy” may not be
treated as confusingly similar. But names
with similar pronunciation are considered
to be confusingly similar even if they are
spelled differently. For instance, even
though Coca-Cola and Koka-Kola are
spelled differently, they are treated as
confusingly similar under the directive.
Hence, Koka-Kola will not be allowed to
register where Coca-Cola has been
registered first.

CONCLUSIONS
In conclusion, the full implementation of this
new directive will make significant
contribution in simplifying the process of
trade name registration and contributing to
ease of doing business in Ethiopia. By
providing for the exceptional cases where
trade names will be rejected, the directive has
opened the space for business to propose
trade names that will accommodate their
business objectives.

 A name would be rejected even where it
has not been previously registered under
any company but likely to confuse the
public. For instance, names used to refer
political parties or labour unions or any
other aid organizations are not allowed.
Similarly names, which are used to indicate
government institutions such as ministries,
agencies, commission, department and
directorate, cannot be used as company
names.
Disclaimer: Information provided in this
legal update is intended to be used as a guide
and can by no means be taken as legal advice.
A formal legal advice is recommended before
acting on the basis of any part of the
information provided in the legal update.
For more information, please contact:
Ms. Mekdes Mezgebu
mmezgebu@mt-ethiopialawoffice.com
or visit: www.mt-ethiopialawoffice.com

 The directive has elaborated Article 24 (3)
(b) of the Proclamation which prohibits the
use of names which are confusing to the
public by defining the prohibitions. For
example, proposed company/firm names
which include names of places, which have
been recognized for certain, products are
prohibited. In reference to names of
countries, which was prohibited by the
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AN INTERVIEW WITH…
Johan Doyer, Managing Director of Heineken in Ethiopia
and other new brands including Heineken will
follow.

After less than 4 years from the
acquisition of the Bedele and Harar
breweries, which were acquired from
the GoE in 2011, Heineken have now
inaugurated in January 2015 the
biggest brewery in Ethiopia.

How is the relationship of the GoE and its
agencies? Which is the preferred channel to
communicate with the GoE?
The Ethiopian Government has been very
supportive starting with the purchase of
previously state owned Bedele and Harar
breweries which formed the basis of our
operating business in Ethiopia. The
Government also paved the way to build our
new state of the art brewery in Kilinto and has
been very supportive through the whole
process of acquiring the land and building the
brewery. On a wider scale, we have two ongoing Public Private Partnerships which have
the Government as a key stakeholder.
Establishing
relationships
with
key
stakeholders in both the government and
private sector is very important in Ethiopia.

The €110mln brewery is part of a total
investment program of €310mln in the
country since 2011. Why Heineken first
decided to invest in Ethiopia?
Ethiopia is a young and dynamic beer market
with per capita consumption of about 5L, a
population of 92 million people and is one of
the fastest growing economies in the world. It
is therefore no surprise that HEINEKEN is
investing for the future and preparing for a
more competitive and demanding market. Our
objective is to create a leading brewery group
in Ethiopia, through a strong portfolio of
national and international brands and best in
class people, processes and performance, and
at the same time be a partner for growth in
the communities in which we operate.

Business Identikit
Name: HEINEKEN Breweries S.C.

Why Heineken decided to invest into building
a new facility in Kilinto?

MD: Mr. Johan Doyer
Type of Business: Brewery

The demand for our beers is growing and we
predict will continue to grow over the years to
come. We already have breweries in Bedele
and Harar, but we needed to add capacity in
the Addis Ababa area. It was part of our
business plans when we bought Harar and
Bedele brewery to build additional capacity
closer to the heart of the beer market to
become a truly national player. In the new
brewery, we produce Walia, Bedele and Harar,

Installation year: 2011
Brands: Walia, Bedele Special, Bedele,
Harar, Hakim Stout and Sofi Malt.
N° of employees: 885
N° of plants: 3
Total Capacity: 2.4 Mhl/year
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Which have been the preferred channels you
used to recruit the personnel? (Specialized
newspapers and/or website, direct link with
universities…)

transportation, bonus pay-outs, loan options,
local and international training opportunities,
career prospects to name a few.
What would be your recommendations to
other EU businesses investing/willing to invest
in Ethiopia? Any other important messages
you are willing to share with our Members.

We source talent using various channels like
recruitment websites (eg. Ethiojobs), Open
Job Fairs, Newspapers, Universities and
vocational colleges.

In 2013 HEINEKEN signed a 4 year Public
Private
Partnership
called
CREATE
(Community Revenue Enhancement Through
Agricultural Technology Extension), in
partnership
with
the
Agricultural
Transformation Agency (ATA) and Ethiopian
Institute of Agricultural Research (EIAR),
aimed at improving quality and quantity of
malt barley grown in Ethiopia as well as
improved access to markets for farmers. This
has already enabled HEINEKEN to support
local smallholder farmers to supply our
breweries and drive this desired increase in
local sourcing. After only two years in
operation, the CREATE Project is already
supporting more than 6,000 farmers, and by
2017, this will grow to 20,000 farmers.

Were you looking for highly skilled employees
or for people to be trained? Do you have
training programs?
Our focus is not necessarily on the number of
years of experience the candidate has but
making sure the candidate has ‘Drive to Win’;
Integrity; Passion and a high level of
Accountability. We also have a Management
Trainee Program which aims to build the
talent pipeline with University Graduates.
They are provided various assignments and
development workshops along with on the job
training. So far we have recruited from AAU,
Jimma and Haramaya University for this
program.
We provide functional, leadership and
technical trainings both locally and
internationally. We also send key staff on
international benchmarking visits to other
breweries. In addition, there are on-going
trainings on safety & health, responsible
consumption and Code of Business Conduct.
HEIENEKEN has online learning academies
geared towards all disciplines available for all
staff across the globe.
How do you retain Talents? Do you have any
special program?
In addition to offering a competitive
remuneration package, we offer a wide range
of benefits to include free treatment at
brewery
clinics,
medical
insurance,
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EUBFE 1st THEME COCKTAIL
“The Ethiopia Business Environment: Potential Impact of Emerging
Regulations”
A presentation of the new Customs Law and Trade Name regulation, and of the Business Licensing
proclamation and their impacts on EU Businesses.
The EUBFE is pleased to invite you to its 1st Theme Cocktail:
th

Date and Time: June 11 , 2015 from 5:00 pm to 7:00 pm
st

Venue: Radisson Blu Hotel Addis Ababa – Lalibella Room - 1 floor
Guest Speaker: Mr. Mamo Mihretu
Mamo Mihretu is a Program Manager at the World Bank Group's Trade and Competitiveness Global Practice. As a Program
Manager for the Ethiopia Investment Climate Program, he leads the Bank Group's engagement and support on business
regulation, trade logistics, taxation, public-private dialogue (PPD) and investment policy in Ethiopia. He is based in Nairobi,
Kenya. Mamo joined the World Bank Group in 2010. He has an MPA in Economic Development and Leadership from Harvard
University, and an LLM in International Trade and Investment Law from the University of Pretoria/Amsterdam School of Law.

Structure: This initiative has been conceived to provide our Members with the opportunity to receive up-to-date
information and insights on a specific subject that has an impact on their businesses and to provide them with the
opportunity to ask their questions directly to an Expert, Consultant or Representative of the Government of
Ethiopia.
From 5:00 pm to 6:00 pm: PRESENTATION. The Guest Speaker will present the subject and will answer to
Participant’s questions. You will have the occasion to gain insights on a current issue which concerns you and to
ask your questions directly to the Guest Speaker.
From 6:00 pm to 7:00 pm: COCKTAIL. A complimentary drink and a light buffet will be served to the Participants.
This will be the occasion to keep discussing on the subject, exchange experiences and networking.
Participation Fee: in order to support this new initiative, we are obliged to ask a contribution under the form of
participation fee, This will help us cover part of the total organizational costs. A complimentary drink is included in
the participation fee (additional drinks at your charge as per consumption).
Please note that there is a limited seating availability (15 participants MAX).

Application Form
Full Name
Years in Ethiopia
Title
Company Name
Position
Address/P.O. Box
Tel.
Mobile
Fax
Email
th
I wish to participate to the EUBFE Theme Cocktail on the 11 of June 2015, for which I will pay in cash
upon arrival at Radisson Blu Hotel in Addis Ababa a participation fee of
[ ] ETB 200

[ ] ETB 400

as I AM a current MEMBER of the EUBFE.

as I AM NOT a current MEMBER of the EUBFE.

I confirm that the information on this application is accurate at this date.
Signed:
Date:
Print Name:
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EU BUSINESS FORUM ETHIOPIA
MEMBERSHIP APPLICATION
ORGANISATION:
NAME OF REPRESENTATIVE:

TITLE:

SECTOR / INDUSTRY:

NUMBER OF YEARS IN
ETHIOPIA:

ADDRESS / P.O. BOX:
TEL:

MOBILE:

FAX:

EMAIL:

WEB ADDRESS:
EU COUNTRY FROM WHICH THE INVESTMENT ORIGINATED – IF MORE THAN ONE, STATE ALL:
……………………………………………………………………………………………………...…….
EU COUNTRY OF ORIGIN (IF DIFFERENT) - IF MORE THAN ONE, STATE ALL:
……………………………………………………………………………………………………...…….
I WISH TO JOIN THE EUBFE AND PAY THE MEMBERSHIP FEE OF ETB 3,000, VIA:

□ CASH
□ BANK TRANSFER TO:

EUBFE at Zemen Bank, Addis Ababa, Ethiopia. A/c #: 1034110020472015
SWIFT: ZEMEETAA

□ OTHER

Please specify:

I CONFIRM THAT THE INFORMATION ON THIS APPLICATION IS ACCURATE AT THIS DATE.
SIGNED:

DATED:

PRINT NAME:

Contact details:
Mr. Olivier POUJADE – Executive Secretary
Email: contact@eubfe.eu
Tel:
+251116612511 Extn: 227
Fax:
+251116612877
PO BOX: P.O. Box 5570, Addis Ababa, Ethiopia.
Web: http://www.eubfe.eu
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